Contact: | Phone: 832-729-0680
Email: steven.autry@outlook.com
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Objective

Provide creative solutions using software skills, professional communication, and the ability to work well with a team.
And do it cheerfully!

Experience

Communications and Graphic Designer (2019 to Present) o

Graphic design (and occasional video editing) including (but not Highlight
limited to) annual Corporate Sustainability Report, Benefits Guide,
posters for company executives, custom logos, photo editing,
quarterly worldwide newsletter, global ops PowerPoints, a

In 2013, Steven created “Analytical Elite”

wide-variety of communications, and more. Use Adobe Premiere to Analytical Elite is a software bundle concept
edit investor videos and edit other videos such as the CEO's that has earned Core Lab over half a million
retirement documentary-style tribute. Also designed the official dollars (and continues to generate revenue).

worldwide PowerPoint template for company.

Marketing Design and Software Sales Rep

Using lllustrator, Photoshop, Camtasia, Captivate, InDesign, Animate, and Microsoft Office; prepare marketing tools such
as presentations, posters, flyers, brochures, banner stands, convention displays, magazine ads, animations, graphics,
tutorials, and demos. Continued to give live demos to oil/gas companies with the purpose of selling add-on software
related to the client’s consortia membership. Provide client support and troubleshooting for web-enabled Oracle
database.

Data Specialist for Web-Enabled Oracle database
Organize data, trouble-shoot customer website, upload oil/gas consortia data into web-enabled Oracle database.

Software Skills £ Strengths

Microsoft Office (PowerPoint, Word,etc) e @ e @ @ @ @ @ ® Graphic Design/Photo Editing/ Video Editing
Quickly Learn and Implement New Software

Professional Voice Over Narration
Excellent Public Speaking

Graphic Design (lllustrator, Photoshop) e e e e e e e e e
3D (SketchUp, 3D Builder, Dimension) e e e o e e e e

Video Editing (Premiere, Camtasia) e000000O0 UI/UX Mockups and Process Flow
Animation (Animate, Flash, etc.) XN XN Proof-of-Concept Videos
Publishing Design (InDesign) CICIC G NN

Education Highlight

. . ncr roof-of-con i

BS in Business Steven creates proof-of-concept videos
Ideas for websites, software, or concepts

About Me come alive as Steven transforms your

brainstorming into realistic videos.

| grew up in Missouri and have been married for over 20
years to my lovely wife, Stephanie. We have 4 children
and all of them (especially my teenager with autism)

ensures we never have a dull moment! {{ Enthusiastic References

Some of my hobbies include: reading, writing, sculpting, Chris Crawford - crawfordtx@gmail.com
sketching, poetry, and custom miniature paper Fernando Nino - Fernando.Nino@corelab.com
modeling. Besides being with my family, | am the most Rosalee Mackinnon - Rosalee.Mackinnon@shaw.ca

happy when I am creating/working. Scott Welch - Scott.H.Welch@p66.com



STEVEN AUTRY

Bachelor’s in Business

| do more than just push around pixels.
| understand how visual design can move
the business in the right direction.

Adobe InDesign Over a decade
Adobe lllustrator of design
Adobe Photoshop EXperience

Adobe Premiere Pro
Adobe Dimension
Adobe Captivate
PowerPoint, Excel, Word
Camtasia (And More!)

DESIGN MAGIC

I’m what you call a Creative. People come to me to turn

raw ideas into reality. The word “magic” is often used to
describe my work.







LOGO - HOME EQUITY GROUP

“3R Asset Group” was changing their name to “Home Equity Group” to better communicate what they

offer. They asked me to come up with a new company logo. | provided them with a brand new logo
that had a sleek look and feel. | provided the logo in multiple formats.
https://HomeEquityGroupLLC.com

N
Home Equity Group

(right) Solid color options for various backgrounds or -/\
color schemes. (below) Digital mock-up of how their o . “—
(below) O'e i Home Equity Group

logo might look on various objects. S qu ——




POSTER - FOOD DRIVE

A comany wanted to support the local Houston Foodbank. They asked me to create a poster to be put
up around the company locations.

The "Houston
foodbank” logo has
a green/black color

scheme which is
supported throughout
the poster.

This is actually
what our food-drive
boxes looked like. |
designed the paper

to be taped to each
box and then used it
here on the poster.

%8 FOOD DRIVE ::";

As part of our commitment to supporting the livelihood of our communities and neighbors,
Core Lab will be hosting a Donation Drive from June 10-19 benefiting the Houston Food Bank.

WHAT should 1 Donate? (Participation is voluntary)
All non-perishable items will be accepted, but consider making the
biggest impact by donating the most needed items:

¢ Canned Meat + Canned Applesauce
¢ Canned Stew » CannedVegetables
e Canned Pasta « Canned Fruit

WHY Should I Donate?

We're faced with challenging times. The need to feed hungry
families in Houston and it's surrounding communities continues
to grow during the COVID-19 and oil industry crisis.

WHERE should 1 Donate?

Collection Boxes
Donations can be dropped off in collection boxes anytime
between June 10 — 19 at: Windfern Building 1, Windfern
Building 2, ProTechnics Beltway facility, and Saybolt Deer
Park facility.

Food Drive

Make a Monetary Donation Online

Unable to donate food? Make an online donation. The
Houston Food Bank partners with manufacturers and dis-
tributors to purchase items needed to create complete
meals for those in need. Through this partnership, the
Houston Food Bank is able to turn one donated dollar into
three meals. Donate on the Core Lab sponsored fundraiser
page at:

http://igfn.us/vf/FundDrives/CoreLaboratories

About Houston Food Bank Questions?

Windfern 1 — Charlie McMullin
Windfern 2 — Amber Tarol
ProTechnics — Rich White

Deer Park — Jacquie Babst Corelab

The Houston Food Bank is one of the largest food distribution
facilities in America and leads hunger relief efforts in 18 South-
east Texas counties. During this time, they are distributing
750,000 pounds of food to people in need each day.

This is probably obvious, but this image (and all images in this document)
are not the high-res version of the image.

Vector graphic
and text
match the
color scheme.

The photo of

a girl wearing
white and eating
a green apple not
only matches the
color scheme, but
is just plain cute.

Note the use of
the solid version
of the company
logo to not
distract from the
color scheme.




ORPORATE SUSTAINABILITY

| have created multiple Corporate Sustainability Reports to help investors understand more about the
target company. The company provided the info and | made it professional. It includes an interactive

table of contents, custom graphs, and engaging graphics.

Incident Type

Cuts or Abrasions

Cuts ar abrasions are down fram 3 in 2018 to 2 in 2020 accounting for
17% of all recardable incid kb
5% reductian in

cordable incidents fram cuts or abragians - a significant

mpeTvement

Slips, Trips, and Falls
The rumber of incidents from STEF remained at 3 in 2020 accounting for
25% of all racordable incidents. While there has been a vast improvement
a STRF related incidents in 2019 and 2020 over time STEFS are stll the
argest factor for Core Lab in work place infuries
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Reporting

Contents Sustainability - At Our Core

Core Lab Overv VR
Commitment to Sustair
Message from E5G Steq
CSR Strategies

E56G Goals

Awards & Recognition
Mare About Our Comp

Environment, He
Managing Environment
Footpring - TRUCOST Ry
Our Changing CH
Executive Safety
Incident Perfo L2
Short Service Workers

e 2020 Sustainability Report e

Diversity, Equity & Inc
Core Lab Cares
Talent Management

Althaugh oparati ducted on our clients’ propasty, we contin

Gur corparate pol garding , salety, and the envronment; as well as cur Code of Ethics and
Corporate Responsibility. Befare apening 3 new locatian, impact to the environment and community are
Governance considered
Code of Ethics a5 In the event we da leave a particular lacation, we ensure that the land and buiiding are properly returned 1o
Repartable Transacrions & Conflicts of interes 48 their agreed condition, We also take steps to ensure that any potential environmental conditions have been

Infarmation & Cyber Security 49 dealt with a5 required by local regulation and standards
Board of Directors 50

Reporting

Global Reparting Initiative 54

Report Parameters B2

Glossary 63




FLYER - CLOTHING DRIVE

A company wanted to help a local clothing drive. They asked if | could come up with some sort of
flyer. Armed with only the name of the company and some text they provided, | created a helpful and
engaging flyer.

The "Dress For
Success” logo has

a black/red color @
scheme which is WOMENS CLOTHING DRIVE
supported throughout DRESS FOR
the flyer. eyl March 16-20

In honor of the women: past, present, and future, who strive for success and those who are in need, Core Lab will
be hosting a women’s professional clothing drive from March 16-20 benefiting Dress For Success Houston.

Vector graphic
and text match
the color
scheme.

WHAT Should I Donate? (Participation is voluntary)

All items need to be women’s professional business appropriate
and/or interview appropriate:

e Pants e Gently-used Handbags

e Skirts e Closed-toe Shoes

* Tops ® Scarves The clothing the
® Jackets ® New Pantyhose woman is wearing
® Suits e Portfolios and the binder

she is holding
match the color
scheme.

WHY Should I Donate?

March is Women'’s History Month, a time to remember the contributions of women. Right
here in Houston and at Core Lab, we have countless women who dedicate themselves to
positively influencing the world around them! As the 4th largest city in the United States,
Houston has a vast population that includes women eager to enter the workforce but due
to economic hardships find it difficult.

WHERE Should I Donate?

DRESS FoR Donations can be dropped off in your building at
SUCCEss ! the designated area, please look for the collection
box anytime between March 16-20.

For More Information: Dress For Success (DFSH)
Note the use Of Deer Park — Jacquie Babst DFSH is a nonprofit organization that provides business
the solid version ProTechnics — Rich White appropriate clothing and career development tools to

job-ready women seeking employment. In 2019, DFSH
provided over 17,500 units of service to more than 3,800
Houston-area women.

6316 Windfern — Charlie McMullin

of the compan
P y 6323 Windfern — Amber Tarol

logo to not
distract from the
color scheme.

This is probably obvious, but this image (and all images in this document)
are not the high-res version of the image.



PACK THE PANTRY

| was asked to create a logo for a long-term food drive initiative. That way, the company could support
multiple local and international food drives, but advertising under the umbrella of an internal company
logo. The basic shape of the company logo is a pyramid. So | merged it with a food pyramid.

company logo

S

If you look carefully you can see that
the logo uses the basic shape of the
blue company logo and the actual
arrow from the company logo. A
food pyramid is implemented in the
background.

Color Scheme:
Green, yellow, and white were used to
represent fresh vegetables and health.

I’HG"THE

The company around the
world was asked to use “Pack
Tch.e.Pa!ntry as the umbrella When Can I Donate?
initiative to help local food {

drives. However, some groups A ' _Jan1%- la_r_l 1c_)_th_
claimed that they didn’t have ; =
graphic software.

In consequence, | was asked to
create this PowerPoint which
could easily be edited and
printed with their own custom
text. That way, everyone could
use it while the overall look
remained consistent.

Thank You'




OPEN ENROLLMENT - BENEFITS

A company needed to completely re-do their benefits guide. The old one was confusing and had

pixelated and stretched graphics. | replaced every page one by one, transforming it into an easy-to-
understand professional guide. The cover is made up of relevant images nested inside the company
logo.

Know the Benefits of Having an HSA with a HDHP

Did you notice the company
IOgO On the hardhat? That is .................................. Are you wondering why you may want to contribute to an HSA7 An HEA - 8
a customized stock photo. | L:..“‘Z."‘?i::’“.&:‘ﬁ’:ﬁ“:m
| customize every stock NERES - oo b o e e e i TG AN oA
photo to fit the needs of the Ao CompmiopEas F i L 00 oo el Eormere et
business.

Why Contribute to an HSA Account?

What ara tha Aduantanae af an HCA and Uay Does it Work?

Ise it Now or Save it for Retirement
Know YourRights. ......................

Know How to Get Information ............ s designed tn help you pay for modical ex.

W, oF you can choose 10 save & in o tax-free
count to pay for huture qualified heallh care
Annual Contribution maximums are sef by the
are age 55, you can make addsional “catch-

o ions” up to $1.000 1o help increase your HSA

z aut account alance rolis over year after year
64 10 grow with your contributions. Also, Your

e portable - meaning, i you change jobs. it fol-
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Know How to Choose

or the 3021 Plan Year, you can confribuse up

psmreniml s A 2021 Benefits Guide

decision. Take the time 10 learm about your options 1o ensure you enrol

myCoreBenefits Program PORTar g

Payrodl Deduction s
Freventier Medical Care Mo Chan wb"""‘"’anmybm
® expan, 010 Py for
Generic Froventivr Ra 20% atter ded om0 .
o [Annust Beductivie . o PO ey,
- [indvidual / Family) L5075 ! """““*’Ccmmy pock
| T ‘Offce Vit Copay 0%/ 20 ”"‘"m-nm,,w
[PCP J Speialist) after deduc or by

! 1 Colnsurance after deductible 0% Mu apy
' Muw:i—unn.nmn $4000/$7 '
What's the Difference?
IIEEHVIIR npmmmnn

Thae main difference between the High Deductible Health Plan with HS

pay for health care.
High Deductible Health Plan & Health Savings Account Traditional Preferred Provider Organization [PPO) Limited PUI’DOSE FSA for Dental A Limited Purpose F3A (LPFSA) & a Nexble spering ac-
(HEHP & HSA Plan) V {Core & Baskc Plan) e - coun that you many be able 1o enroll in while encolled in the
S and Vision When Enrolled in the  noue wan Ha. vou sain use the LPFSA 1o pay for sigibie
Lower & H f thiy +
ne HDHP with HSA out-ol-pockst dental and vision expenses. M you decids o
"W"“’"“-‘“‘-“‘ *+ Lower decuctible enroil in the LPFSA, you wil decide how much of your saary
Vol £an Budiger far your out-of-pocket expentes by funding 3 + ou can budget for your cut-of-pocket expenses by funding a FSa o contibute - Lp 1o the limit for 2021 of 52,700, Core L your LPFSA from your paychack
H5A [Health Savings Aceount]  (Flexible Spending Account] B 4 2 it sach pay 4 tan hasis. This et your
Coneri 1 id i be sed for future o Contributions to FSA must be used within the same plan year as
medicsl expenses  deposited into yousr account By using your LPFSA, fund for eligibie dental and vision expenses, you are able io save your HSA funds for the tuture. To

saa if you would banafit from an LPFSA, réview your dental and vision axpansas from the Last year and think about what

Yo pay ll medical expendes until the deductible is met +
YO axpact 16 spand his yaar. This will help you decide how much 1o sat asida in an LPFSA.

Be sure io plan your contributions carefully, the LPF5Ahas a “use il of lose i° nule. If you don't use up yous LPFSA funds by
the end of the plan year, you'll lose them.

Consider This You can roview the Summary of

1. Doyou prefer to pay mase fior medical insurance out of your pay- Banefits and Coverage (SBC) or Similar 1o the healthcara FSA. you will have two options to pay for dental and visicn expenses:

chack, but less when noad care? (FPO)
when you re? (PPOY) the Summary Plan Description Debit Card Reimbus "

2. What planned medical services or prescriptians da you expect ta on coreHet as woll as visit www. Uise your debit card and funds ar debited fram your FSA Pay and submit a claim for reimburssment
need in the upcoming year? myuhc.com for detailed informa- "

3. Are you able to budget for the deductible of the plan you sefect? tion on your coverage, limitations,
[Mary st aside pre-tax dollars from your paycheck in a HSA or and sxclusions.

F5&)



HOLLYWOOD POWERPOINT

The HR department wanted to recognize employees for their outstanding achievements. They asked
me to create a PowerPoint format that would provide a fun “Hollywood” theme. The result was custom
graphics and slides that were enjoyed by the whole department.

This customized poster was printed fairly large and hung in the room during the event.
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A “Hollywood Walk of Fame” star was created
for each person. It was customized with a gold Using the color
company logo and their name. scheme, | was able
to take the blue
Fe company logo and
make it match
the colors of the
' vector trophy.
/ \. A e Then | placed it in
e i the hands of the -1 4
< Rene Broekhiis & Roberto Anatriello
Greg Waldrip ; trophy.
X It was printed out
to be 5 feet tall,
A4 placed on foam-
board, and cut out
: for display.

=
HR WOOD

> Introduction (marisa & Arvis)

» Meet the New HR Team Members (marisa)
» HR Goals for 2019 (arvis)

» Project Teams (marisa)

» Guest Speaker (Alastair Crombie - PS)

» HR Oscars (presenters)

» Closing Remarks (tahera)

HE WOl




ONE TEMPLATE TO RULE THEM ALL

A company was struggling with the sales department using inconsistent PowerPoint designs. | trashed
their old design and created a new look. Shortly afterward, the executives issued a memo that all 4,000
employees were required to use my PowerPoint template for all internal and external presentations.

cliekto s, This is what the company was using! | call it “the
Halloween design”. | cringed for years when using
it and finally they let somebody change it - Me!

aalytical Elite™ Access

INNOVATIVE SOLUTIONS | INTEGRITY | SUPERIOR SERVICE

The new design is elegant, simple,
and not distracting toward the main

T|t|e Goes Here content. The images on the bottom-
right of the title slide represent the
Subtitle Goes Here four departments of the company.

The tagline near the four images

Presenter Name reminds the reader of the company’s
Position or Title . . 2
Eare Lol tias experience in the industry.

OVER 80 YEARS OF IN NO\I’ATlO
A R L e SCW Go Here K

Main content goes here

* Bullets would go here
s Sub-bullets etc

| provided the design in three
different ratio sizes:

4:3
16:9
16:10



SOFTWARE TUTORIALS

Users of the RAPID database were having issues using the software. | created a series of tutorials
to help out. | did all the screen capture, animation, editing, and voice over. Later, a new employee

commented that they were impressed that they had “hired a professional actor” to do the voice work.
| don’t make that claim, but | do okay.

Screen Recording -
Writing — — = -
Editing Rl

\/Well Navigation

\/Scrolling Core An i mation

\/Custom Log

Voice Work CoreFinder

(left side of page) This was part of
_ a nice sequence at the beginning

— === of each tutorial where the laptop
o : | slides across the table and opens
""y : © - up-revealing the tutorial. Then it

zooms in to full screen.




UNIQUE CSR COVER

A company wanted a new cover for the CSR report that would remind the readers that the company is
environmentally friendly. | converted the company logo into a tree shape.

Converted company
logo into a tree
style to promote
the company’s
environmental
contributions.

Sustainability.
At Our Core.

This is the
company
logo.
202] Sus’ralnubllliy Repori — ——~ ”F'"'““

This is probably obvious, but this image (and all images in this document)
are not the high-res version of the image.



FLYER - WOMEN IN WORK PLACE

The “Greater Houston Women’s Chamber of Commerce” was hosting a luncheon. An executive from a
company was invited to speak and asked me to create a flyer for internal use. | was only provided some
text and the names of speakers. | did some detective work and found good images of the speakers

online. After the event, | was told that my flyer far exceeded the quality of the agenda at the actual
event.

The "Greater
Houston Chamber of
Commerce” logo has

a white/blue color
scheme which is
supported throughout
the flyer.

Vector graphic
Originally, there and text match
were not supposed

to be photos in this

the color
scheme.
flyer. But | found
the images of the

speakers online and
it turned out well.

This is probably obvious, but this image (and all images in this document)
are not the high-res version of the image.



FLYER - SHARK FISHING

A church group was planning a beach activity and asked me to create a simple flyer that would get
them excited. | merged a stock photo, custom text, and a map into one cohesive flyer. The event was a
success with many who attended.

Merged stock
photo, custom
text, and map into
one cohesive flyer




3D MODEL FOR NEARBY CHURCH

A local religious building had been flooded due to Hurricane Harvey. The church held a meeting in

celebration of the re-dedication of the structure. | created a custom model of the building using
custom engineering and custom vector art work. This was all based on some photos that were
provided. The result was an amazing 3D structure. Also did another one for a historic building located
in Utah.

These structures are made from pieces
of paper from my paper printer.

| created these structures using my
own custom engineering and custom
vector artwork.

To my knowledge, nothing like these
exist anywhere in the world. That is - a
detailed model you can print from an
ordinary home paper printer.




CUSTOM GRAPHICS FOR WEB

| exclusively created ALL the vector graphics for a website called EasiestSolve.com. It took a lot of
meticulous work to create each instructional graphic. The website has received plenty of feedback
regarding its simple and user-friendly teaching style - and it being the easiest way to solve a

rubik’s cube.

You're about to learn to
solve a Rubik’s cube. Last
chance to turn around!

MISSING
-

Bring the dog out of hiding! The farmer found
the dog! Always start patterns with the Right side. Instructions for each outcome

Alternate Right and Top over and over again. (top view)

Imagine that the pattern goes forever.

Only turn layer 3. Right The Boomerang Yellow Plus
Sld Reposition the boomerangso Do nothing. You're done!
€ it points to the left and up as
shown. Then do the FUR -
URF again.
The farmer takes the The dog is home again! Top Side
dog home. = e
’ L2z s
; Right ;
Side
Tc_p Side
Sl The Line The Dot
Reposition the line so it is Do the FUR - URF again.

horizontal as shown. Then do
the FUR - URF again.

White Side Orange Side

Farmers

Green Side

LAYER T
LAYER 2
LAYER 3

- . B blue side

Red Side Lost Dog

Yellow Side



SPORTS TEAM LOGOS

| am often asked to create custom team logos, rougly based on professional team logos, but
customized to the local teams. | am quite good at adapting an existing design into a customized final
product.

The client gave me this drawing (left), which resulted in me
creating the final graphic (right).

maDIson #1 KADARES
EWE KAY #2 \AUREN #4

AnnA #13 RILEY #5

ADEUNE #b
RILEY #12

BEUA #9 A e

mapison #11
ouvia #10 ADDIE #8




COMPANY NEWSLETTER

| am in charge of a newsletter that goes out to 4,000 employees worldwide. Each newsletter has a
variety of stories, events, and articles. Each image is customized for it’s placement. As an example, look
at the logo on the trophy on the far right. Even as a full size image, it appears that the logo is actually
part of the trophy. It’s these little touches that make the newsletter special.

The newsletter logo (along
with just about everything
in the newsletter) is my own
custom artwork.

jer why geologists are
L.tathe success of Core Lab

DAMIEL ALLEN

SAFE ONLINE

CORE QUERY SHOPPING TIPS  suusrene
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ONLY SHOP THROUGH
TRUSTED SOURCES

What product - mentioned in a
2021 Core Lab earnings release
- uses a unique energy transfer
technology to trigger multiple,
unevenly-spaced perforating
guns ina single downhole trip?

USE DIFFERENT PASSWORDS

—~
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DON'T CONNECT TO
UNSECURE PUBLIC WIFI

LEARN ABOUT
KEVIN DANIELS

VICE PRESDENT AND CHIET ADMISISTRATIVE OFFWTR
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Care Lab is well
positioned 1o be
stronger than ever,

continuing its
success as a leader
in pur industry.

-Kevin Daniels
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This is probably obvious, but this image (and all images in this document) are not the high-res version of the image.



STEVEN AUTRY

Bachelor’s in Business

Adobe InDesign

Adobe lllustrator

Adobe Photoshop
Adobe Premiere Pro
Adobe Dimension
Adobe Captivate
PowerPoint, Excel, Word

Camtasia (And More!)

Hire Me:

steven.autry@outlook.com
832-729-0680

Over a decade
of design
experience

“Steven really has gone above and
beyond my expectations. He is quick
to respond and very flexible to work
with when changes are required.”

-Rosalee MacKinnon

“] wish there was a way to give you an
atta-boy Steven. | really appreciate your
courtesy and how quickly you respond!
Life experience shows that you can’t always
count on those traits!!”

-Carl Swenberg

“| just wanted to drop a quick note to tell you
how much we appreciate the excellent customer
service that Steven has provided. Steven has
been very helpful, prompt, and pleasant.

Just wanted you to know that he’s great. You
probably already realize that you’re lucky to
have him on board.”

-Connie Jump
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