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Communications and Graphic Designer (2019 to Present)
Graphic design (and occasional video editing) including (but not 
limited to) annual Corporate Sustainability Report, Bene�ts Guide, 
posters for company executives, custom logos, photo editing, 
quarterly worldwide newsletter, global ops PowerPoints, a 
wide-variety of communications, and more. Use Adobe Premiere to 
edit investor videos and edit other videos such as the CEO’s 
retirement documentary-style tribute. Also designed the o�cial 
worldwide PowerPoint template for company. 

Data Specialist for Web-Enabled Oracle database
Organize data, trouble-shoot customer website, upload oil/gas consortia data into web-enabled Oracle database.

Experience 

Marketing Design and Software Sales Rep
Using Illustrator, Photoshop, Camtasia, Captivate, InDesign, Animate, and Microsoft O�ce; prepare marketing tools such 
as presentations, posters, �yers, brochures, banner stands, convention displays, magazine ads, animations, graphics, 
tutorials, and demos. Continued to give live demos to oil/gas companies with the purpose of selling add-on software 
related to the client’s consortia membership. Provide client support and troubleshooting for web-enabled Oracle 
database.

STEVEN AUTRY
ORGANIZED - RESOURCEFUL - CREATIVE

Contact:

Highlight
In 2013, Steven created “Analytical Elite” 

Analytical Elite is a software bundle concept 
that has earned Core Lab over half a million 
dollars (and continues to generate revenue).

I grew up in Missouri and have been married for over 20 
years to my lovely wife, Stephanie. We have 4 children 
and all of them (especially my teenager with autism) 
ensures we never have a dull moment! 

Some of my hobbies include: reading, writing, sculpting, 
sketching, poetry, and custom miniature paper 
modeling. Besides being with my family, I am the most 
happy when I am creating/working. 

Education

BS in Business

About Me

Highlight
Steven creates proof-of-concept videos 

Ideas for websites, software, or concepts 
come alive as Steven transforms your 
brainstorming into realistic videos.

Enthusiastic References

Chris Crawford - crawfordtx@gmail.com 
Fernando Nino - Fernando.Nino@corelab.com
Rosalee Mackinnon - Rosalee.Mackinnon@shaw.ca
Scott Welch - Scott.H.Welch@p66.com

Objective

Provide creative solutions using software skills, professional communication, and the ability to work well with a team. 
And do it cheerfully!

Phone: 832-729-0680 

Email: steven.autry@outlook.com

Strengths

Graphic Design/Photo Editing/ Video Editing
Quickly Learn and Implement New Software
Professional Voice Over Narration
Excellent Public Speaking
UI/UX Mockups and Process Flow
Proof-of-Concept Videos

Software Skills

Microsoft O�ce (PowerPoint, Word, etc.)
Graphic Design (Illustrator, Photoshop)
3D (SketchUp, 3D Builder, Dimension)
Video Editing (Premiere, Camtasia)
Animation (Animate, Flash, etc.)
Publishing Design (InDesign)



STEVEN AUTRY

I’m what you call a Creative. People come to me to turn 
raw ideas into reality. The word “magic” is often used to 

describe my work. 

I do more than just push around pixels.
I understand how visual design can move 
the business in the right direction.

Over a decade 
of design 

experience

Bachelor’s in Business

Adobe InDesign
Adobe Illustrator
Adobe Photoshop
Adobe Premiere Pro
Adobe Dimension
Adobe Captivate
PowerPoint, Excel, Word
Camtasia (And More!)

DESIGN MAGIC



I have a wife and 
four children. Our 
autistic child keeps life 
interesting.

We love playing tag, 
basketball, tennis, and 
some times crawling 
around in a daddy-
designed cardboard box 
maze.A
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LOGO - HOME EQUITY GROUP
“3R Asset Group” was changing their name to “Home Equity Group” to better communicate what they 
offer. They asked me to come up with a new company logo. I provided them with a brand new logo 
that had a sleek look and feel. I provided the logo in multiple formats. 
https://HomeEquityGroupLLC.com

(right) Solid color options for various backgrounds or 
color schemes. (below) Digital mock-up of how their 
logo might look on various objects.



POSTER - FOOD DRIVE
A comany wanted to support the local Houston Foodbank. They asked me to create a poster to be put 
up around the company locations.

The ”Houston 
foodbank” logo has 
a green/black color 

scheme which is 
supported throughout 

the poster.

Vector graphic 
and text 

match the 
color scheme.

The photo of 
a girl wearing 

white and eating 
a green apple not 
only matches the 
color scheme, but 
is just plain cute.

Note the use of 
the solid version 
of the company 

logo to not 
distract from the 

color scheme. 

This is actually 
what our food-drive 
boxes looked like. I 
designed the paper 
to be taped to each 
box and then used it 
here on the poster. 

This is probably obvious, but this image (and all images in this document) 
are not the high-res version of the image.



CORPORATE SUSTAINABILITY
I have created multiple Corporate Sustainability Reports to help investors understand more about the 
target company. The company provided the info and I made it professional. It includes an interactive 
table of contents, custom graphs, and engaging graphics.



FLYER - CLOTHING DRIVE
A company wanted to help a local clothing drive. They asked if I could come up with some sort of 
flyer. Armed with only the name of the company and some text they provided, I created a helpful and 
engaging flyer.

The ”Dress For 
Success” logo has 
a black/red color 
scheme which is 

supported throughout 
the flyer.

Vector graphic 
and text match 

the color 
scheme.

The clothing  the 
woman is wearing 

and the binder 
she is holding 

match the color 
scheme.

Note the use of 
the solid version 
of the company 

logo to not 
distract from the 

color scheme. 

This is probably obvious, but this image (and all images in this document) 
are not the high-res version of the image.



PACK THE PANTRY
I was asked to create a logo for a long-term food drive initiative. That way, the company could support 
multiple local and international food drives, but advertising under the umbrella of an internal company 
logo. The basic shape of the company logo is a pyramid. So I merged it with a food pyramid.

If you look carefully you can see that 
the logo uses the basic shape of the 
blue company logo and the actual 
arrow from the company logo. A 
food pyramid is implemented in the 
background.

company logo

The company around the 
world was asked to use “Pack 
the Pantry” as the umbrella 
initiative to help local food 
drives. However, some groups 
claimed that they didn’t have 
graphic software. 

In consequence, I was asked to 
create this PowerPoint which 
could easily be edited and 
printed with their own custom 
text. That way, everyone could 
use it while the overall look 
remained consistent.

Color Scheme:
Green, yellow, and white were used to 
represent fresh vegetables and health.

THE

THE

THE



OPEN ENROLLMENT - BENEFITS
A company needed to completely re-do their benefits guide. The old one was confusing and had 
pixelated and stretched graphics. I replaced every page one by one, transforming it into an easy-to-
understand professional guide. The cover is made up of relevant images nested inside the company 
logo.

Did you notice the company 
logo on the hardhat? That is 

a customized stock photo. 
I customize every stock 

photo to fit the needs of the 
business.



HOLLYWOOD POWERPOINT
The HR department wanted to recognize employees for their outstanding achievements. They asked 
me to create a PowerPoint format that would provide a fun “Hollywood” theme. The result was custom 
graphics and slides that were enjoyed by the whole department. 

This customized poster was printed fairly large and hung in the room during the event.

Using the color 
scheme, I was able 
to take the blue 
company logo and 
make it match 
the colors of the 
vector trophy. 
Then I placed it in 
the hands of the 
trophy.

It was printed out 
to be 5 feet tall, 
placed on foam-
board, and cut out 
for display.

A “Hollywood Walk of Fame” star was created 
for each person. It was customized with a gold 
company logo and their name.

HR WOOD



ONE TEMPLATE TO RULE THEM ALL
A company was struggling with the sales department using inconsistent PowerPoint designs. I trashed 
their old design and created a new look. Shortly afterward, the executives issued a memo that all 4,000 
employees were required to use my PowerPoint template for all internal and external presentations.

I provided the design in three 
different ratio sizes: 

4:3
16:9
16:10

The new design is elegant, simple, 
and not distracting toward the main 
content. The images on the bottom-
right of the title slide represent the 
four departments of the company.

The tagline near the four images 
reminds the reader of the company’s 
experience in the industry.

This is what the company was using! I call it “the 
Halloween design”. I cringed for years when using 
it and finally they let somebody change it - Me!



SOFTWARE TUTORIALS
Users of the RAPID database were having issues using the software. I created a series of tutorials 
to help out. I did all the screen capture, animation, editing, and voice over. Later, a new employee 
commented that they were impressed that they had “hired a professional actor” to do the voice work. 
I don’t make that claim, but I do okay.

Screen Recording
Writing
Editing

Animation
Voice Work

(left side of page) This was part of 
a nice sequence at the beginning 
of each tutorial where the laptop 
slides across the table and opens 
up - revealing the tutorial. Then it 
zooms in to full screen.



UNIQUE CSR COVER
A company wanted a new cover for the CSR report that would remind the readers that the company is 
environmentally friendly. I converted the company logo into a tree shape.

This is the 
company

logo.

Converted company 
logo into a tree 

style to promote 
the company’s 
environmental 
contributions.

This is probably obvious, but this image (and all images in this document) 
are not the high-res version of the image.



The ”Greater 
Houston Chamber of 
Commerce” logo has 

a white/blue color 
scheme which is 

supported throughout 
the flyer.

Vector graphic 
and text match 

the color 
scheme.

Originally, there 
were not supposed 
to be photos in this 

flyer. But I found 
the images of the 

speakers online and 
it turned out well.

This is probably obvious, but this image (and all images in this document) 
are not the high-res version of the image.

FLYER - WOMEN IN WORK PLACE
The “Greater Houston Women’s Chamber of Commerce” was hosting a luncheon. An executive from a 
company was invited to speak and asked me to create a flyer for internal use. I was only provided some 
text and the names of speakers. I did some detective work and found good images of the speakers 
online. After the event, I was told that my flyer far exceeded the quality of the agenda at the actual 
event.



FLYER - SHARK FISHING
A church group was planning a beach activity and asked me to create a simple flyer that would get 
them excited. I merged a stock photo, custom text, and a map into one cohesive flyer. The event was a 
success with many who attended.

Merged stock 
photo, custom 

text, and map into 
one cohesive flyer



3D MODEL FOR NEARBY CHURCH 
A local religious building had been flooded due to Hurricane Harvey. The church held a meeting in 
celebration of the re-dedication of the structure. I created a custom model of the building using 
custom engineering and custom vector art work. This was all based on some photos that were 
provided. The result was an amazing 3D structure. Also did another one for a historic building located 
in Utah.

These structures are made from pieces 
of paper from my paper printer. 

I created these structures using my 
own custom engineering and custom 
vector artwork. 

To my knowledge, nothing like these 
exist anywhere in the world. That is - a 
detailed model you can print from an 
ordinary home paper printer.



Always start patterns with the Right side.
Alternate Right and Top over and over again.

Imagine that the pattern goes forever.
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Petal Tip is 
Green! Only turn layer 3.

The White Plus
Bring the dog out of hiding! The farmer found

the dog!

Only turn layer 3.

The White Plus
The farmer takes the 

dog home.
The dog is home again!

Okay, I’ll wait 
for you.

I found
you!

thank you!

I’m coming 
out!

Let’s go
 home!

I’m home!

Red Side

White Side

Blue Side

Orange Side

Green Side

Yellow Side

LAYER 1
LAYER 2
LAYER 3

Farmers

Lost Dog

The Boomerang
Reposition the boomerang so 
it points to the left and up as 

shown. Then do the FUR - 
URF again.

Reposition the line so it is 
horizontal as shown. Then do 

the FUR - URF again.

Do the FUR - URF again.

Do nothing. You’re done!

Instructions for each outcome
(top view)

The Line The Dot

Yellow Plus

Name: Corner Piece 1
Height: ~3/4 inch
Color: White

Name: Corner Piece 2
Height: ~3/4 inch
Color: White

Name: Corner Piece 3
Height: ~3/4 inch
Color: White

Name: Corner Piece 4
Height: ~3/4 inch
Color: White

They were last seen on layer 3. 
Please help!

Have you seen these dogs?

CUBE

XING
You’re about to learn to 

solve a Rubik’s cube. Last 
chance to turn around!

CUSTOM GRAPHICS FOR WEB
I exclusively created ALL the vector graphics for a website called EasiestSolve.com. It took a lot of 
meticulous work to create each instructional graphic. The website has received plenty of feedback 
regarding its simple and user-friendly teaching style - and it being the easiest way to solve a 
rubik’s cube. 



SPORTS TEAM LOGOS
I am often asked to create custom team logos, rougly based on professional team logos, but 
customized to the local teams. I am quite good at adapting an existing design into a customized final 
product.

The client gave me this drawing (left), which resulted in me 
creating the final graphic (right).

est. 2010

WASHERSFEST 4.0

MADISON  #1
ELLIE KAY  #2

KAIJA  #3
LAUREN  #4

RILEY  #5

ADELINE  #6

IVY  #7

ADDIE  #8

BELLA  #9

OLIVIA  #10
MADISON  #11

RILEY  #12

ANNA  #13 WILCHESTER



COMPANY NEWSLETTER
I am in charge of a newsletter that goes out to 4,000 employees worldwide. Each newsletter has a 
variety of stories, events, and articles. Each image is customized for it’s placement. As an example, look 
at the logo on the trophy on the far right. Even as a full size image, it appears that the logo is actually 
part of the trophy. It’s these little touches that make the newsletter special.

The newsletter logo (along 
with just about everything 
in the newsletter) is my own 
custom artwork.

This is probably obvious, but this image (and all images in this document) are not the high-res version of the image.



STEVEN AUTRY

steven.autry@outlook.com
832-729-0680

Over a decade 
of design 

experience

Bachelor’s in Business

Hire Me:

Adobe InDesign

Adobe Illustrator

Adobe Photoshop

Adobe Premiere Pro

Adobe Dimension

Adobe Captivate

PowerPoint, Excel, Word

Camtasia (And More!)

“Steven really has gone above and 
beyond my expectations. He is quick 
to respond and very flexible to work 
with when changes are required.”

 -Rosalee MacKinnon

“I wish there was a way to give you an 
atta-boy Steven. I really appreciate your 
courtesy and  how quickly you respond!  
Life experience shows that you can’t always 
count on those traits!!”

 -Carl Swenberg

“I just wanted to drop a quick note to tell you 
how much we appreciate the excellent customer 
service that Steven has provided. Steven has 
been very helpful, prompt, and pleasant.
Just wanted you to know that he’s great. You 
probably already realize that you’re lucky to 
have him on board.”

-Connie Jump
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